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Marketing

The tobacco industry spends approximately $1.1
million per day to market its products in New York
State. Currently these marketing strategies involve
using tobacco displays in our convenience and
grocery stores and pharmacies as an advertising
tool. Research shows that these advertising
methods have an effect on youth smoking
behaviors.
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The Adirondack Tobacco Free Network is one of 34
community partners working statewide to educate
New Yorkers on the prevalence and impact that
tobacco product displays and store advertising
have on
youth
smoking
initiation.
Efforts have
included
media
campaigns,
press events
and
educating
local officials. The next phase of this project is to
mobilize youth across the state through the We 6 v
Seen Enough Tobacco Marketin@ampaign.

Too Many “Powerwall” Displays in New
York Stores
In 2008, the tobacco industry spent approximately
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ATFNGoBbgaggd @{/itbthe Reality Check
Program to hold training for local youth at
the Clinton County Health Department in
November.

a Youth were trained about the “We’ve Seen
Enough” campaign and the tobacco
industry’s tactics to get youth to start using
tobacco products.

a Youth were given strategies, ideas, and
activities on how to create change in their
own communities. Activities include
creating YouTube videos, participating in
media events, visiting legislators, soliciting
statements of support, collecting petition
signatures and writing letters.

a These activities offer youth an opportunity

to influence local laws and can also serve

as community service hours. Visit
www.seenenoughtobacco.org for more
information on this youth campaign.

Welcome Sarah Belser-Ehrlich
The Adirondack Tobacco Free Network is happy
to announce a new
staff member, Sarah
Belser-Ehrlich. Sarah
recently graduated
from Skidmore college
in the spring of 2011.
Sarah will be working
part time as the Tobacco Control Program
Assistant with ATFN. Sarah also is an
AmeriCorps volunteer working at the Clinton
County Health Department. Welcome Sarah!!

90% of their annual 10.5 billion marketing dollars
at the point-of-sale (POS). POS influences smoking
initiation among youth, and stimulates purchasing
among smokers trying to quit. The 2011 Retail
Advertising of Tobacco Stulldgted information
about advertising, promotions, and tobacco industry
APower Wall o
New York. The percentage of retailers with 50% or
more of the merchandising space behind the
checkout counter dedicated to openly visible
tobacco product s

Wall so) was 82. 2%.
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regionally. The amount of
space dedicated to the
display of tobacco products
averaged 32 square feet,
equivalent to about 204
cigarette pack faces (the front
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Pharmacies and mass
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http://www.seenenoughtobacco.org

Adirondack Tobacco Free Network

Real ity Check
as well as Youth Advocate of the Year

The Reality Check Program of Clinton, Essex, and Franklin
will be holding their third annual
Fame and Shame awards. The
AFameo Awards
champions who have worked
diligently on behalf of tobacco
control in our communities. The
AShameo awar d:¢
individuals in Hollywood who do the
least to protect our youth from
smoking on screen. This year
Reality Check is recognizing
Chantel Pettaway of Northeastern Clinton Central School
at the Fame and Shame awards.

I The Fame and Shame Awarasge taking:
: place onSunday February26 at |
;  Cumberland 12 Cinemasstarting at |
i 12PM. AFREE movie,Journey 2: !
I Mysterious Islanavill be shown at 3:10.:
! Limited tickets are available. |

Al ong with her AFamebod
earned the title of Youth Advocate of the Year for Clinton,
Franklin and Essex Counties. The Youth Advocate of the
Year Award honors the outstanding work of a youth
advocate who has taken the lead in holding the tobacco
companies accountable for marketing to youth. Chantel, a
local Realty Check member has presented to organizations
and clubs, written letters to the editor, attended local
trainings and mobilized several other youth to join Reality
Check. She is an excellent representative of everything
Reality Check stands for and demonstrates the power of
youth advocacy.
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Spending money on anti-smoking programs is a wise investment for
states, even in tough economic times, according to a new study. In fact,
the return on a tobacco control program can be as much as 14 to 20
times the initial investment, according to a paper published online in the

journal Contemporary Economic Policy
le Il ocal

When the major U.S. tobacco companies settled litigation with the
states in 1998 in what is known as the Master Settlement Agreement,
expectations ran high that the cash windfall would fund tobacco
Leaatrol and cancer research programs, explained study authors Sudip
Chattopadhyay, PhD, and David Pieper, PhD, economists at San

Francisco State University.
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The Master Settlement required the tobacco
companies to pay out $206 billion to the
states over 25 years, but the agreement had
no power to compel the states to spend the
money in any particular way. Halfway through
the 25-year payout period, states have
increasingly shifted that money out of anti-
tobacco activities, using it to pay for things
like roads and college scholarships, and to
cover budget shortfalls.

The authors wanted to see if there was a connection between how
much states spent on tobacco control and how that impacted tobacco
falemand, aild, whetfiehthat impact becami gebitetr oaemiimeyUsing & S
variety of sources, the results suggest that funneling the tobacco
settlement money away from smoking-prevention programs may be
"short-sighted," the study authors wrote.

The authors found that despite the CDC recommending that states
spend, on average, $12.34 per resident on tobacco prevention efforts,
the average state was spending about $2.00 per resident instead.

The article sums up that for every $1 million a state spends on smoking
prevention, it could save at least $16 million down the road. And the
savings are greater the more a state spends, they said. For instance, if
a state were to spend $50 million, it could eventually reap a savings of
$737 million. "In short, the benefits of the control programs far outweigh
the costs," the authors said.

Source: http://www.medpagetoday.com/PrimaryCare/Smoking/29918

Tobacco Free Outdoors!

Find us on Facebook!
The Clinton County Health Department is

ou are a municipality or a business that wants to explore a tobacco free outdoor
icy contact ATFN. The spring and summer months are around the corner and
t to enjoy the fresh outdoor air without having to be exposed to second
smoke. Currently there are over 300 municipalities across NYS that have
adopted a tobacco free outdoor policy.

nicipalities in the tri-county area on TFO policies as
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Facebook for up-to-date tobacco control
issues, as well other important Public Health
information and events.

Find us at
www.facebook/
clintonhealth!
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